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AboutClean Foundation
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of a clean economy, we foster clean leaders of all ages. We provide the knowledge, tools and inspira
needed to encourage the actions that leadpositive environmental change.

Clean knows that a healthy environment and a strong economy go-imamaind. This is whye focus our
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work on critical ecological issues including energy efficiency, marine health, waste reduction, and clinpate

change mitigation and adaptation. And while we work directly on green solutions, we know that comp
environmental challenges requirsitiatives that are collaboratively developed and implemented by
government, business, and the public.

S I
Clean took the lead on organizing and managing the Summit. eq n
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Executive Summary

Across the globe, we are all affected by the declining health of the ocetire Maritimes we are especially
concerned because we are on the front lines of the marine waste challenge. Our livelihoods, lifestyles,
cultures, and traditions all depend omving a clean ocean, and we want to preserve the health of our ocean
for generations to come.

We know there are already many successful ssdle marine waste prevention, reduction, and

remediation projects in this region, so we brought the changgkers behind these initiatives together for a
two-day summit to deepen our potential for collective impact. The Clean Ocean Summit took place from
November 28 to 27", 2018, at the Algonquin Resort in St. Andrews, New Brunswick. Delegates from diverse
sectois and communities came together to discuss the issue of marine waste, what steps are already being
taken in the Maritime region, and what new actions can be pursued.

¢CKS {dzYYA(lQa 202SO0GAGBS ¢l & G2 LINRRdAzO&ndingriaBné 2 F O2
waste inthe Maritimes From the last day of the Summit until today, numerous action plans are in the works
for the three themes delegates voted and accepted responsibility to address:

\
‘ SingleUse Plastics
[

Background

From harm to wildlife caused by waste fishing share lessons learned; opportunities and

gear to the mounting evidence of tllamages innovations from outside the region not being
posed to the ecosystem and human health by explored; and broader issues not being tackled
microplastics, there is a need to scale up our due to lack of capacity.

response to the threat of marine waste in the

Maritimes. Unlike the United States and several The Clean Ocean Summit emerged from a shared
European countries, Canada does not have a recogniton among stakeholders concerned about
coherent approach to preveing, reducing, and marine waste that there is a need to bring
remediating the damage caused by marine waste. together the major players from diverse sectors
Nonetheless, there is a wealth of excellent work and regions to discuss practical solutions for the

being done on this issue by academics, regulators, issue themes of fishing gear, consumer plastic
civil service organizations, industry, and members debris, andack ofocean lieracy education.
of the public.
To address these challenges, Clean hosted a Clean

However, there was no ktitime forum where Ocean Summit on November-2G, 2018 at the
changemakers could meet, discuss, and partner lf3A2yIljdzAy wSa2 NWBungwvick G ¢ !
to enhance and broaden their impacts. This The Summit focused on sharipgrspectives,

created the risk of duplication of efforts due to existing knowledge, best practices, and

lack of awareness of results; financial and responsibility to increase and support collective
resource inefficiencies; unsuccesgfubjects impacts.

beingreplicated because there was no venue to

6| Page

y Ol




SummitPreparation

In preparation of the Summit, three aspects were required to architect the oneadradf day event into
foreseeable outcom-generating plans: a defined scope, a delegate list that included representatives from
relevant stakeholders and right®lders, and preSummit preparatory materials.

Scope

The scope of the Summit included solid waste, such as fishing gear (netspeipkand noAametal traps,

bait boxes, etc.) and consumer plastics (especially plastic packaging). Iltems that were out of scope included
liquid contaminants (e.qg. oil, bilge, and wastewater), biological contaminants, and derelict vessels. These
issues werexcluded not because they were unimportant, but because they were so different in root cause,
scale and nature of impacts that the Steering Committee felt they could not be adequately addressed in a
single meeting.

Invite List
Marine waste is a complexallenge, and the solutions do not lie with any one group or sécémcordingly,
we sought participation from representatives of many perspectives, knowledge, different sectors, including:

Environmental norgovernmental organizations
Fishing and seafood industry associations
Seafood retailers

Plastics industry associatisn

x  Municipal, provincial and federal
governments

x  Academic and research institutions

x Indigenougyroups

x  QOrganizationsvith diversion and/or
waste reduction mandates

X X X X

PreSummit Materials

The delegates were asked to complete an advance gtitoenelp the facilitators understand3if S3+ G S & Q
expectations going into the Sumnais well as their baseline knowledge about marine waste issues. The
survey results guided the planning for Summit discussions, working groups and outcomes. Delegates were
not expected to do any preparation to cqiete the survey (e.g., no research). Instead, delegates were

simply asked to give some thought to what they, and their affiliated organization, were prepared to do in the
months following the Summit to help achieve the progress.

Most respondents are w&ing in nongovernmental organizations, followed by fisheries and government.

¢tKS NBalLRyaSa AYyRAOIFIGSR GKFG RStS3IFriSaQ 62N Yz2aid

that greater education and awareness was one challenge. In general, resgendere very knowledgeable

about the subject and described many aspects of the problem. Many respondents identified consumer
O0SKI@A2dzNJ a GKS o6A33Sad YFENRYS 6l adsS OKItfSy3asSs
a hope that the Summiwould prompt decisiormakers to make real commitments rather than engage in
Gaz2Faol tt A y-Hindiagpiédges Sviary respgndentg a&lsp asked for greater intervention through
bans and policies that limit packaging and waste.

The responses incted a desire for greater collaboration between sectors. When asked about shiwhg
term actions required to make the Summit outcomes achievable, many respondents asked for open
communication, knowledge sharing and collaboration. While some respasdiescribed past successful

L For a fullist of delegates that attended the Summitiew Appendix A
2C2NJ (KS &dzY Yl Niespdries to 8 suRey,fs& Appéania 2
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actions or programs to target marine waste, the majority agreed that a lot still needs to be done to address
this issue.

In addition, delegates were sent a list of Summit-prading and video materidl$o review in advancefahe
Summit Given the breadth of the sectors the delegates represented, the Steering Committee thought it
would be useful to provide delegates with common ground for discussion, as well as stimulating some
thinking around solutions. The full set of readings and videsr® planned to take just over an heand-a-
half to review. It was expected that delegates would strongly consider thes8yorenit materials in their
discussions and planning phases with fellow delegates.

SummitOverview

The Summit began with an opening prayer by Elder Aaron Dana from Peskotomuhkati
Nation, on whose traditional territory the Summit was hdtdllowingthe opening

prayer, thefacilitatorsgavean introduction,laid the ground rulesand shaed some

results of the preSummit survey Afterwards,the facilitators provided an overview of

the Summit schedulandreiterated that the first haHday would be focused on
information sharing.

Opening prayer from |n order to better understand the issue and what is being done

Peskotomuhkati Natio  jn the regiondelegatesheard presentations providing context
for the scale and impacts of the problem in the Maritimes, as

well as presentatiosof the types of initiatives and champions already addressatigl
marine waste Specificallythe delegates heard a presentatiby Lynn Kavanagiom
World Animal ProtectiorGlobal Ghost Gear litive about the impacts and solutions
to the problem ofabandoned, losand otherwiseR A & OF NRS R ALDFEKIA V 3 0da
Lynn highlightedhe currentmethods used for collecting data on reportgtost Lynn Kavanagh from Worl
gearandcurrent initiatives for retrievingndrecycling gear. This presentation A”'Gn;al protection/ Global

S . . . ost Geamitiative
highlighted the success dfversestakeholdersollaboratingto find substantial and
scalable solutions.

Next, the delegates heardid K i y A Y, @hefe keprédséntatives from variety of sectorgave 5to 10-
minute presentations tanspirenew partnerships and plansy describingexistingsources, impacts, and
solutions to marine wastelhe topics included:

g Iyl RIQa t t | pieteht€d by MokgantBSoK fBoM &nvironment and Climate Change Canada
and Heather Breeze from the Department of Fisheries and Oceans

Representatives of th&overnment of Canadgave ébrief introduction tothe
Lyy2@0F GA@S {2tdziA2ya [/ | gevertoplesior t f I |a G A
delegatedo keep in mind for fundablgrojects related tesmart food packaging,
separating mixed plastics, reducing plast@nstruction wasterecyclingglass
fiber-reinforced plasticdeveloping sustainable fishing aaduaculture gear
removing ghost fishing gear and marine delarisl improving compostability of
bioplastics.

3 For a list of praeadings/viewings, view Appendix C
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GThe Importance of Ocean Litera€presented bySshannon Harding frorfe Interim Council of the
Canadian Ocean Literacy Coalition

This presentation discussed the importance of ocean literacy, explaining that we cannot
protect what we do not understand. For this reason, education is the foundation ofjeha
and ocean literacy will play a critical role in the reduction of waste entering the oceans. The
Canadian Ocean Literacy Coalition is working to define a strategy to bring this knowledge
and empathy to all Canadians.

& £ Sy h O fpresgnted bybgrEGirardrom Used Oil Management Association AtlarftitoMA
Alberttalked about their Extended Producer Responsibility (EPR) program to collect,
process and provide user awareness for used oil, oil containers, used glycol (antifregze),
glycol (antifreeze) containers, and used filters. Members pay a small fee, whichliends
program. UOMA also shared their desire to help other interested parties facilitate the
own EPR programs.

=

G{GNFGS3aAASE F2N YILLAY3I YR NBY p@dented bfditheB S | y R
Abbotfrom the Conservation Council of New Brunswick

This presentation discussed a myléar and multistakeholder partnership in southwest
New Brunswick to map, access, and remove large and submerged marine debris. The
process utilized techniques used by local fisHerghost gear removal to expand efforts to
other kinds of debris.

1%

a0 C2 NB I NR ptegeht&bkkati Elelson from The Confederacy of Mainlad M I Ij 6/ aa 0
CMMA K NBR GKS adzaidl Ay I comnfuiitiéface) ikdiutlirig eyh@eS|a  a A ¢
locations, reliable and equitable waste management services, access to environmental
focused programming opportunities, so@gonomic disadvantages and availability of
sustainable product alternatives. Kate asked théedates to acknowledge these

perspectives on singlese plastics and be inclusive of posed solutions for rigblders and
stakeholders.

oHow a Small Business Making Big Changédy Kate Pemr from The Tare Shop
The owner of the Tare Shop shared her stgrtstory and how The Tare Shop is changing
the way Haligonians think about waste. The Tare Shop provides product and workshops to
support consumers in reducing their reliance on unsustainable products and pagkagi
Katecombined her passionsoceans, reducing plastic pollution, environmental educatipn,
and fostering community into a business focused on helping Canadians live awaste
lifestyle.

The final guest presentation was by Laura Orzell from &mvient and Climate Change
Canada highlighting the federal initiatives that have been completed, were in the works,
or were being planned to move Canada towards zero plastic waste. Canada has bee
part of international efforts at the G7 and G20 supportit&yeloping countries reduce
plastic pollution. In addition, the Canadian Council of Ministers of the Environment is
working on a strategy to guide federal actions to develop lifecycle approaches to addre
prevention and design, collection and cleap, & well as valugecovery building.

With these stories, challenges, and opportunities in mind, delegates were ready to link efforta)scale
approaches, and set bigger expectations for what they could collectively achieve.

9| Page
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TheFacilitaton Process
= 1 ]

A [y The remainder of the Summit involved organically creating, managing and
refining working groups for the purpose of solidifying themed action plans to
guide future efforts. Delegates reflected on the gammit materials and
presented information and then @re asked to nominate the topics or focus
areas to which they felt they could meaningfully contribute. The facilitators

grouped these suggestions and organized them fatw initial themes:

Paul Black, Facilitator

1. Fishing Gear (Front Endjata collection, monitoring, prevention programming, gear innovation,
regulations around use and deployment, role of governments

2. Fishing Gear (Back Endgcycling programs, removal/recovery projects, disposal, fisheries and
I Ij dzI Odzt G dzNB afebudiiBst GppoRunifiey, Bnd d/ievaded initiatives

3. Education and Awarenessonsumer education, education of users, local initiatigesssroots,

1y26f SRAIS (NI yaFSNE NB a2 dzND Sbased frograrghding NY | §i A 2 y

4. SingleUsePlastics end producer responsibilities, monitoring and tracking, reduciraggs
innovation in their production, regulations around ysksposal, retail or corporate use and
disposal, health impacts, recycling programs, mijaastics

Delegates were asked to select the theme and to as well asf their groupshouldhavesub-groups
join an Action Group tasked with developing an for better use ofthe decisioamaking time, given
action plan to address that theme. The bulk of the that some groups were larger than others.
Summit was spent on multiple sessions designed

to have delegatetease out a clear problem To cap off the Summit, representatives from each
statement for each theme, identify concrete Action Group presented their action plans,
actions and key stakeholders needed to address including tasks, timelines, necessary resources,
the problem, and buttress these actions within a potential challenges, and anticipatedsults.

set of concrete timelines. The facilitators Following the presentations, other delegates had
encouraged delegates to create action plaraky the opportunity to ask questions and suggest
that were Specific,Measurable Attainable, changes to the Action Plans, offer connections or
Relevant, andlime-based (seO f f SR & { a! wréséurces, and build dhe excitement about the
goals). A part of determining plan viability was work ahead.

figuring outwhat each member could contribute

Looking Forward

Since the Summit, the originfur Action Groups have been pared down to three: Fishing Gear, Sisgle
Plastics and Education. This was based on overlaps and similarities found betwée® (@ WH¢ | ¥ R
SYR¢ FA&AKAY3A 3IASHNJ ANRdzLJA FyR (GKS RSAANB (2 StAY
solidified, the next steps were to put their plans in motion by following up on action items and scheduling
future meetings.

10| Page
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Fshing GeaAction Group

DiscussiolRecap
; Virtually all participants agreed that marine plastics and waste gear produced by fisheries

activities was indeed a problem. The original two Fishing Gear Action Groups each

produced a problem statement. Theont9 Y R CA & KA y I Mdin¢Rlatridis@K 2 & SY

multi-product sourced issue that lacks a formal data and registry system to prompt

{ innovative responses from multiple stakeholder gréugs ¢ K-BEnd FidhiGp]Gear Group

chose:éResponsible gealisposal is challenging due to regulatory barriers and a lack of

infrastructure, data and incentives® LYy NB@GASgAyYy 3T GKS (G662 LINRG

Groups acknowledged missing data as one of the main reasons for the lack of progress in

addressing ste fishing gear around the Maritimes.

Simon RydeBurbidge
To address and eliminate the harms caused by waste fishingrgearbers suggested six focus areas:

1. Gathering existing and new data on waste fishing gear

FOCUS 2. Educating waste gear contributors
3. Retrieving and storing the waste fishing gear

AreaS 4. Testing alternative fishing gear

5. Testing the scaling of existing successful retrieval and upcycling programs
6. Opening new markets for recycled and alternative products

Members recommended creating a database and Beyond locating the waste gear and retrieving it

reporting framework to inform waste fishing gear safely,the retrieved gear needs to be safely
contributors (intentional and accidental) and stored pending the identification of opportunities
inspire innovative solutions from multi for its reuse orecycling. To determine such
stakeholder groups. The members of the Fishing opportunities, there would need to be further
Gear Action Group identified that the database research into EPR programs. The end goal is to
would source and compile ¢hmost accurate create a system for responsible gear disposal that
information of quantity and location of waste relies on accurate data for the location and
fishing gear. The Action Group wants to look for amount of waste fishing gear, regulayoreform
the information that exists concerning reports of to support sustainable industry practices, the
found waste fishing gear. development of new infrastructure to collect and
store waste fishing gear, and incentives to support
Another action related to creating strategies to and improve this system.

retrieve waste fiing gear in collaboration with
industry members and other key stakeholders.

Next Steps

When day twoof the Summit closed, members left with assigned action items. The members remained in
one large Action Group, as they wanted to know all the developments related to tfecgixareasThe first
two action items were related to knowledge gathering andrihg:

1. Compile data/inventory of waste fishing gear (starting with rope) located around the Maritime
Provinces from various groups anstablish a baseline for waste fishing gear data

2. Connect the existing marine wastecused stakeholders from the M&me Provinces and establish
a Regional Steering Committee to share knowledge and best practices

11| Page
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By the first teleconference call in midinuary 2019, Action Group members reported they are in the process

of discussing the Summit with their marine wasteused stakeholders, groups and interested parties and

are increasing interest in creating a Regional Steering Committee. Some members know of or have access to

valuable data to start the data collection process. Other members have dipastudent inten

researching rope, and regulations and policies around retrieving gear. They discovered and shared news of

international programs designed to collect, reduce and reuse waste fishingrggahe next checin
meeting they are going to connect with primcial government contacts and EPR organizations about
encouraging and supporting rope EPR programs in the Maritimes.

SingleUse PlasticAction Group

DiscussiolRecap

Members of this Action Group had a vibrant and, at times, conflicting conversation on waste nglsstirces

RAZNAY 3 (GKS {dzYYAldod ¢2LA0a O2y iNAROdziAy A préamoiing S
responsible useof singleuseplastics complexities of manufacturing and recycling plastics, mismanagement
of plasticresourcesthe role of consumers, and the accessibility and higher cost of more sustainable
alternatives. In the end, participants decided their problem statement wouldib#smanagement of design
and production, overconsumption and poor esfdife planning is resulting in singlese plastics ending up in
2dzN) SYGPANRBYYSyYy(de
In discussing possible solutions and reflecting on thagiedise and networks, this Action Group identified
four focus areas to tackle

1. Collecting baseline data and building a report about ocean plastics in the

FOCUS Maritimes
AreaS 2. Encouraging EPR programing for local manufacturers

3. Developing or supporting reduce, reuse, recycle (3R's) initiatives related to

plastic bags

4. Developing or supporting recycling initiatives and best practices related to

polypropylene (PP) bottle caps
With respect to data collection, the main goal was With respect b EPR programs, the main goal was
to provide copies of the report to all levels of to raise awareness of the benefits of having EPR
government with the main purpose of better programs for packaging in the Maritimes. The plan
informing policies. The Acin Group planned to is to produce a report that will highlight the
gather data by launching a Maritime data sharing benefits of EPR for packaging and how the
platform where people could upload and record Maritimes can adopt more EPR pragrs.
their research and findings in relation to micro
and macro plastics. Action Group member| After discussing options for reducing waste
will make or support the creation of a-bi resulting from singleise consumer plastics,
lingual,public report from the collected the group decided to focus on successful
data. This will in turn help connect the date initiatives that were established elsewhere
to the causes and future risks of local micrt in Canada athreplicate those efforts in the
and macro plastic contaminants found in Maritimes. This included some members
Maritime marine environments. The hope i ) supporting plastic bag bahs o wQ a

that, with better understanding of the data, &
govanment will be better able to respond
with policies that wilsupport the reduction

of ocean plastic contamination.
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Next Steps

This Action Group had a call in February 2@l&convene, provide updates on progress, and develop a
more detailed plan in relation to their focus areas. Members acknowledged that no work had been started
for the EPR awareness campaign, though the group strongly believed in this plan to addrestmyduture
marine plastics. Hopefully more developments related to this action plan will evolve later this year.

Members reported they are looking into creating a research portal and reaching out to other organizations
for support. In addition, anothemember is conducting micsplastics research and will share completed
reports to initiate the data collection.

Other members are supporting grassroots initiatives for businesses and municipalities to reduce plastics
consumption and looking to promotéé adoption of such initiatives across the Maritimes. Members have
also been involved with community forums and panel discussions on ways to reduceusiaglastics.

hiG§KSNJ YSYOSNR FNB Ay (K& YyENRDS$ iestnEtOasB@ydiy i y 3 |

finding a host organization to facilitate delivery. Finally, some members have sent letters of support for
plastic bag banswhile others promoted a collaborative approach with industry and consuniieshould be
noted that this stréegy did not have support from all members of the Action Group; some believe that other
mitigation strategies are more effective.

EducationAction Group
Discussion Recap

The Education Action Group discussed the lack of ocean
literacy education and its importance to any marine waste
reduction effort. With this in mind, the Action Group
decided their problem statement would béEducation is
not enough, not always appropri&r accessible and it
needs to be more cohes#ve

To address the inappropriateness, inaccessibility and
incoherence of ocean literacy education, this Action

Education Grou . ip
P Group identified three focus areas:

1. Gathering best practices for ocean literacy education in the Maritimes

Focus

Are aS 2. ldentifying the barriers of ocean literacy in the Maritimes and
performing a needs assessment

3. Creating appropriate education materials to support a lifestyle
transition from singleuse to reusable lifestyles

Members decided to create and deliver a public report that discusses the importance of the ocean
literacy education and provides best practices. After highlighting the importahoeean literacy and

the causes of inaccessibility to ocean literacy edocatinembers will create community education
programs. These programs will be developed using an inclusive approach that invites the communities
and groups being taught to be a part of the program development.

13| Page
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As the members discussed, developing a calfrocean literacy (like Nova Scotians created a culture

of recycling and repairing) is possible but it needs to recognize the-sooimomic disadvantages faced

by communities. The Education Action Group will support a whole approach to thevaste eonomy,

where the communities implementing the behaviour change come up with the overall solution. This
would involve speaking to communities who are ready to move towards aveaste system and asking

them how they want to get there. For other communitigdast are not ready, members could engage,
educate, and collaborate on why they are not and what they need to be ready. Finally, members
discussed having more quality education methods other than schools, such as providing an online forum
of quality educabn materials for anyone to use (social media could bring awareness to the source). This
will support the creation and sharing of positive, grassroots education success stories.

One of the more interesting points of discussion within this group was fiereint contexts and

challenges facing First Nations versus settler communities in the Maritimes. It was a key focus for this
group that any educational programs be inclusive of all Maritime communities, which meant that there
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would need to be developed for First Nation communitieend potentially for other undeserved
communitiesg in addition to any programming developed father Maritime communities In any

future Summits, Clean will endeavour to ensure that similar discussions take place in all Action Groups.

Next Steps

At the first teleconference call in mighnuary 2019, Action Group membeosfirmed their intentions

to move forward on the aabin plan as laid out at the Summit. It waportedthat there would be an
opportunity to collaborate with the Canadian Ocean Literacy Coalition,asin the process dfiring

an Atlantic Regional Coordinator whose focus will be to gather similar dateadioarder scope. They
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introductions to organizations who are doing Ocean Literacy work in Atlantic Canada. The Action group
decided that this would be heneficial way to move forward with the research and such reseaiith

begin in Apri019across Atlantic Canadin the meantime, sommembers are looking into funding
applications to finance the development of thigal report and support the travelssociated with their

action plan Members solidified timelines to stay on track of developing a public report for 2020.

Reflecting on Results

Participation

Clearexpectedgoodparticipation from the delegatesver the one and half daybutwas pleasantly
surprisedto experience and witness the amount of collaboratipassiorand commitmentriving the Action
GroupsWhen the invite list was first developed, there was no guarapiaes would even be creatediven
the many perspectivedNo matter theopinionor obstacle the delegatest the Summiknew that themost
important goak were to makekey partnershipso expand collaboratiopawareness and action toward
addressingnarinewaste To this day, the momentum from the Summipisshing the delegates to continue
actionplanning and develop othapportunities

We recognize that we didot haveall the representation we hoped for in the planning stages. For example,
we did not have patrticipants from municipal governments, which play central roles in solid waste
management. However, we did have a successful group that came ready to put deidmndé#s and create
solutions.As we reflect on the outcomes of the Summit, we wilila@roving our processes to ensure an
even bigger, more inclusivand more action generating Summit
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Delegate Feedback

According tahe feedback surveydelegates

were overall happy with the Summit and its
outcomes. Delegates were most pleased with
0KS FY2dzyd 2F ySGhg2N]A
commitment to action. Someecommendations
for improvement for the next Summit included
providing more clarity and direction at the

outset and planning for a full two full days
versus one and a half days.

2 Kl 6 Qa Yy SEI

Given the results of the 2018 Clean Ocean Summit, the encouragdrom the attendees, and the
lessons learned from the entire experience, Clean hopes to organize a-tgl@&ummit in Fall 2019.

The Summitvas a platform for knowledge sharing and absorbing; for new relationships and
partnerships; for new directions drbigger goals. Delegates have asked for a second Summit, as they
want to keep the momentum going, find more opportunities to create solutions and bring more key
players to the table for discussion.

Delegates at the Clean Ocean Summit

Taking into consideration the level of planning andetiraquired to execute such a feat, Cleaould
planthe 2019 Clean Ocean Summitoner, so thainformation and invitationgould bereleasedearlier.
This would give delegatesore time to plan their attendance and participation, as the next Summit
would be a full two days instead of one and a half d&ys. are confident this Summit is accelerating
progress \ith a view to creating new measurable action steps, extending the reach of those already in
progressandexpandng collaborationand awarenessall for addressingnarinewastein the Maritimes

We are excited for what the future of marine waste managensand are hopeful the Maritimes will be
leaders for substantial change.

4 Delegate Survey results are shown in Appendix E
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Appendk A

List ofRepresented Organizations

Annapolis Valley First Nation

Ashored Innovations

Association des crabiers acadiens inc.
Atlantic Canada Fish Farmers Association
Atlantic Policy Congress of First Nation
Chiefs Secretariat

Atlantic Used Oil Management
Associabn

Back to the Sea Society

Bluenose Coastal Actidgfroundation
Campobello Whale Rescue Team
Canadian Plastics Industry Association
CBCL Limited

Clean Foundation

Coldwater Lobster Association
Confederacy of Mainland Mi'kmagq
Conservation Council of New Brunswick
Dalhousie University

Department of Fisheries @nOceans
Develop Nova Scotia

DivertNS

Ecology Action Centre

EnviroCulture Consulting
Environment& Climate Change Canada
Fishermen's & Scientists Research
Society

Fort Folly Habitat Recovery

Fundy North Fishermen's Association
Fundy Regional Service Corasin
Grand Manan Fishermen's Association
Huntsman Marine Science Centre

Ice River Springs

X X X X X

X

X X X X X X X X X X X X X X X X X

X X X X X X
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Island Waste Management Corp
Kwilmu'kw Mawklusuagn Negotiation
Office

Maliseet First Nation Conservation
Council

Mi'’kmaw Conservation Group

New Brunswiclbepartment of
Agriculture, Aquaculture and Fisheries /
NB Marine Strategy Advisory Committee
(MDSACQ)

New Brunswick Department of
Environment and Local Government
Nova Scotia Department of Fisheries and
Aquaculture

Nova Scotia Environment

Nova Scotia SeafddAlliance

Oceans North

Peskotomuhkati Nation at Skutik

Pictou Landing First Nation

Prince Edward Island Fisherman's
Association

Terrapure

The Nature Trust of New Brunswick
The Tare Shop

True North SeafoodCooke Aquaculture
Inc.

Unima'ki Institute of Nural Resources
University New Brunswick

World Animal Protection / Global Ghost
Gear Initiative

World Wildlife Fund Canada
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Appendix B

PreSurvey Results

In what province do you currently reside?

70.00%
60.00% -
50.00% -
40.00% -
30.00% -
20.00% M Responses
10.00% -
0.00% - : — N e .
Nova Scotia New Other Prince Edward New
Brunswick  provinces & Island Foundland
territories
(please
specify)
What is your gender?
B Female
W Male
= Other
M Prefer not to answer
What age group do you fit into?
40.00%
35.00%
30.00%
25.00%
20.00%
W Responses
15.00%
10.00%
o .:
0.00% T T T
60+

20-35 36-45 46-60




60.00%

50.00% -

40.00% -

30.00% -

20.00% -

10.00% -

0.00% -

Which Sector do you currently work in?
M Responses
£ ¢ & H ¢ & ¥ &£
5 & & & ° N & &
\<< W@ 2 & ob & W o3
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5° & o) & &
& S > R
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lox N g
& ‘\‘b
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& <

50.00%

Do you feel we have improved in our

efforts to find solutions to ocean pollution

in the last 30-40 years?

45.00%

40.00%

35.00%
30.00%

25.00%

20.00%
15.00%

10.00%
5.00%

A great deal

I I M Responses
oo | I | | N =

Alot A moderate Alittle  None atall No opinion

amount
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Do you feel public awareness of marine
waste as a problem has increased in the
last 30-40 years?

45.00%
40.00%
35.00%
30.00%
25.00%
20.00% W Responses
15.00%
10.00%
5.00%
000% T T T T 1

A great deal Alot A moderate A little None at all

amount
7. .
What method do you feel contributed the most to
your understanding of marine waste as a societal
challenge?
35.00%
30.00%
25.00% -
20.00% -
15.00% -
10.00% -
5 00% - I I M Responses
0.00% - ; . . . ...- )
NS o " o) . D
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vd‘" 58 [e)
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What do you see as the most severe impacton
marine ecosystems in the Maritimes?

80.00%
70.00%
60.00%
50.00%
40.00%
30.00%

1000% .
0.00% . —

Ecosystem impacts  Biodiversity Economic impact  Human health Aesthetics
(e.g. ecological impacts (e.g. tourism, implications considerations
processes, living fishing industry,
and non-living recreation etc.)

organisms etc.)

20.00% W Responses

9. How aware were you of the challenges created by marine waste at these stages of

your life? (see time spans below)

60.00%

50.00%

40.00%

30.00%

20.00% /

10.00% \

=—=Today

0.00% T T T
Extremely  Very familiar Somewhat Not so familiar  Not at all
familiar familiar familiar

==Ten years ago

e Fjve years ago

20l Page




10. .
Who are the key stakeholders required to address
the Maritime marine waste issue? (Check all that
apply)
120.00%
100.00%
80.00% -
60.00% -
40.00% -
20.00% -
0.00% M Responses
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11.

21| Page




























